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Digital Video Benchmarks — Key Quarterly Metrics, Q1 2016 through Q1 2022
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VOD*
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*As of Q4 2020, VOD

impressions are reported
separately from CTV.

VOD*

*0%

0%

*Reflects only Q4 2020,
when VOD impressions
were first reported
separately from CTV and
total less than 1% for the
year.
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% TOTAL IMPRESSIONS SERVED

Device Type

Mobile*
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*As of Q2 2020,
impressions served to

Mobile Web*
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*As of Q2 2020, Mobile

Mobile In-App*

26%
26%
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*As of Q2 2020, Mobile In-

Web includes both Mobile  App includes Mobile and

Mobile Web and Mobile In-  and Tablet impressions.

App are reported

separately and include

Tablet impressions.

Device Type

Mobile
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N/A

N/A

Mobile Web*

18%

17%

*As of Q2 2020, Mobile

Tablet impressions.

Mobile In-App*

21%

24%

*As of Q2 2020, Mobile In-

Web includes both Mobile  App includes Mobile and

and Tablet impressions.

Tablet impressions.
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N/A

*As of Q2 2020,
impressions served to
Tablets are included in the
Mobile Web or Mobile In-
App category.
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*0%

*Reflects only Q1 2020,
when Tablet was still
measured separately.
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